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May Winner  

Christian Avalos!!                        

31,168 points     

  Agent with the highest monthly points 

wins $750.00 and 500 bonus points 

($1000.00 if over 10,000)             

WAY TO GO!   

Christian!!!     

Agents with over 4,000 points win $200.00 

($500.00 if over 5,000 and $750.00 if over 

10,000) Additional May Winners: 
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Every year at Christmas some will say: “If only we could have the 

spirit of Christmas throughout the year, then the world would be a  

better place.” Well, here at this time, six months since last Christmas 

and six months until next Christmas, let’s consider a truth often quot-

ed at Christmas time: “It is more blessed to give than to receive.”* 

 

But what do we give? With a spirit of           

compassion, love, and caring, we look to the 

needs of others. This does not mean we give 

them everything they want nor do we allow   

others to walk all over us. It means we try to 

find out their true needs and try to help them, 

even if it is uncomfortable for us. 
 

The Greek word “agathosune” is translated as “goodness” in many 

versions of Galatians 5:22, which lists the nine fruits of the spirit. But 

what is meant by “goodness”?  It means an active goodness, the virtue 

of doing good, beneficence, generosity.  

 

The Greeks understood this goodness to be more than just fairness or    

justice. As a personal trait, it implies someone who is open-hearted 

and open-handed. Many translations have the word “generosity” in 

place of goodness. Thinking of others above ourselves is part of our 

calling - an admirable goal that does not always come naturally. Yet it 

is more than that. It is the more excellent way to live. 

 

We all seek joy, peace, and happiness. Where can it be found? When 

we think of others with sincere caring, empathy, and action, then we 

forget our own minor troubles and small grievances. We should      

defend and take care of ourselves also, of course, but if we can       

joyfully give of ourselves to others, then the reward can be great. 

 

We at United Benefits are here to serve you - our policyholders, 

agents, and funeral homes, as well as our employees. It is when we 

stick closest to this philosophy that we find the greatest joy in our 

work.  Thank you for letting us serve you.  
 

* - Acts 20:35 

Timothy Brown              16,018 Points 

Jose Luna                        15,478 Points 

James A Richter             14,359 Points 

Blanca I Orozco                9,694 Points 

Elva Judith Castro            8,316 Points 

William N Morris             8,243 Points 

Ana M Herrera                7,808 Points 

Maritza R Sarmiento      6,315 Points 

Eva Gilbert                       5,960 Points 

Ana D Cantu                    5,458 Points 

Luis Roberto Cobos        5,305 Points 

Maricela Martinez          5,240 Points 

Amos Ruiz                        5,110 Points 

Marina Chavez                4,912 Points 

Joanna A Lopez               4,498 Points 

Monica M Garcia            4,311 Points 

Ronnie Nutt                     4,270 Points 

Maria D Fernandez         4,245 Points 
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TOM SAYS... 
               

   
OVERSELLING VS. UNDERSELLING 
 

Overselling in the funeral industry has been given a bad reputation 
with the public by the reporting of a few high profile cases where a 
funeral home (or pre-need sales people) have been insensitive to a 
family’s needs and their ability to pay.  The very existence of the 
FTC Funeral Rule likely came from such experiences. 
 

With that being said, I believe that most families facing the pur-
chase of a funeral have little idea what is available or what they 
want.  It is the responsibility of the funeral director or pre-need 
sales person to lead a family or prospect to buy the very           
merchandise and services they will ultimately be satisfied with.  To 
do less is not properly serving the prospect or the funeral home. 
 

Let’s look specifically at pre-need sales.  There may have been a time outward appearances or 
the public persona of a family could determine the type of services you should offer; not any more.  
In fact, any assumption or pre-conception of a family’s desires would be fatal in today’s funeral 
service market.   
 

So what do you do?  Does it mean that you have to start at $0.00 with every prospect?  The      
answer is again “no”. 
 

After you develop a rapport with your prospect, you should quickly begin a dialogue to learn what 
it is your prospect expects from a funeral service.  Ask questions and listen.  Take notes.  Be    
sensitive and learn to recognize the needs expressed and express compassion to the emotions 
often displayed.   
 

Describe the facilities and other amenities provided by the funeral home.  Point out certain        
facilities if during the dialogue the prospect expressed needs that a certain facility may be          
desirable.  For example, if there is a large family involved, you would want to let them know the 
funeral home has a large enough lounge where the entire family could gather and visit. 
 

Show them the price list.  It is your best tool.  Have pictures of the caskets and other merchandise.  
Explain the many options offered by the funeral home.  Explain any packages the funeral home 
may offer.  You can make suggestions, but be very careful not to push and to leave all decisions 
to the prospect.  You have an obligation to the funeral home to sell the service that will provide the 
most profit.  You also have an obligation to your prospect to fulfill their needs at a price they can 
afford.  The secret is to find the balance without overselling or underselling.   
 

The importance of this discussion is that it is your responsibility to not only determine the 
exact need, but to also provide the best solution.  The result should be the very best       

services and merchandise the family can afford.  Avoid the temptation to take shortcuts.  Learn to 
effectively apply the tools to get there.  
 

Be realistic.  A funeral wherein the funeral home provides the use of all of 
its services provides more profits for both you and the funeral home.  Be 
honest, sincere, sensitive and compassionate and you will be satisfying 
everyone involved.   



WORLD CUP 2018 

The World Cup is the most 

widely viewed sporting event 

in the world. The 2018 FIFA 

World Cup, often simply called the World Cup, is a  

men’s soccer tournament that is being held from June 

14th  through July 15th in Russia.  The championship 

has been awarded every four years since the inaugural 

tournament in 1930, except in 1942 and 1946 when it 

was not held because of the Second World War. The 

current champion is Germany, which won its fourth 

title at the 2014 tournament in Brazil. 

Known as “football” in the rest of the world, the     

current format of the soccer competition involves 

a qualification phase, which takes place over the    

preceding three years, to determine which teams    

qualify for the tournament phase, which is often called 

the World Cup Finals. 32 teams, including the        

automatically qualifying host nation, compete in the 

tournament phase for the title at venues within the 

host nation over a period of about a month. 

The 20 World Cup tournaments have been won by 

eight different nations. Brazil has won five times, and 

they are the only team to have played in every tourna-

ment. Germany and Italy have won four titles each.  

The World Cup is the most prestigious soccer        

tournament in the world as well as the most widely 

followed sporting event in the world, exceeding even 

the Olympic Games; the cumulative audience of all 

matches of the 2006 FIFA World Cup was estimated 

to be 26.29 billion with an estimated 715.1 million 

people watching the final match, a ninth of the entire 

population of the planet. 

The United States men’s team has never won the 

World Cup. Their highest finish was third place in the 

1930 competition. From 1954 through 1986, the US 

failed to qualify for the tournament. They qualified for 

every tournament from 1990-2014, but were upset in 

qualifying rounds for 2018, so no US team this time. 

The Women’s World Cup was begun in 1991 and is 

also held once every four years. 

The US women’s team is the    

current champion and has won 

three times, more than any other 

country.   Germany has won twice. 

The 2019 Women’s World Cup 

will be held in France. 

             Happy Birthday!!!  
      

    

Tamika Whaley                                          
   *  June 30th  *          
      

NEW RECORD 
 

United Benefits set a record for new business issued 

this past month, May of 2018. For the month, the    

policies issued by our home office staff  resulted in 

total agent points of 267,294.  This shattered the old 

record of 227,712 points that was set in July 2017.  
 

This new record reflects the hard work and expertise 

of our home office staff. 

Consistently the strongest 

and best in the industry, our 

staff  continues to grow and 

improve.  
 

Also, of course, it reflects 

the hard work and sales success of our agents, along 

with our participating funeral homes. This has been 

and remains a particular strength in our organization.  

We thank you all. Our agents and funeral homes do a 

great job for us and for their clients. 
 

We strive to be the best in the business, to become the 

leading provider of preneed insurance in the states of 

Texas and  Oklahoma. To that end, we recommit to 

you our customers that we will always work hard to 

put you first. 
 

More and more funeral homes and agents are signing 

up with United Benefits, recognizing our superior 

products and home office service. In this regard, we 

are making excellent use of our new and expanded 

facilities where we have been since our move last fall. 

The staff continues to impress with their ability to 

handle the higher sales volume. 

https://en.wikipedia.org/wiki/1930_FIFA_World_Cup
https://en.wikipedia.org/wiki/1930_FIFA_World_Cup
https://en.wikipedia.org/wiki/World_War_II
https://en.wikipedia.org/wiki/Germany_national_football_team
https://en.wikipedia.org/wiki/2014_FIFA_World_Cup
https://en.wikipedia.org/wiki/FIFA_World_Cup_qualification
https://en.wikipedia.org/wiki/Brazil_national_football_team
https://en.wikipedia.org/wiki/Olympic_Games
https://en.wikipedia.org/wiki/2006_FIFA_World_Cup
https://en.wikipedia.org/wiki/2006_FIFA_World_Cup_Final
https://en.wikipedia.org/wiki/FIFA_World_Cup#cite_note-2006coverage-1
https://en.wikipedia.org/wiki/FIFA_World_Cup#cite_note-2006coverage-1
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  6 months - December to May 

      
    AGENT 

#  
Prior 

This 
Month 

Total 
Points 

      
      AGENT 

#  
Prior 

This 
Month 

Total 
Points 

 LUNA, JOSE  1   50,173   15,478   65,651  NUTT, RONNIE  16   14,156     4,270   18,426 

 OROZCO, BLANCA I  2   48,310     9,694   58,004  ARENAS, TOMASA 17   13,969     3,625   17,594 

 BROWN, TIMOTHY  3   28,445   16,018   44,463  ESCHITI, LARRY D  18   14,301     3,256   17,557 

 AVALOS, CHRISTIAN E  4     7,983   31,668   39,651  MARTINEZ, MARICELA  19   11,457     5,240   16,697 

 MORRIS, WILLIAM N  5   27,369     8,243   35,612  COBIOS, MARIA A 20   15,735        741   16,476 

 RUIZ, AMOS  6   29,667     5,110   34,777  RIVAS SR, DOMINGO  21   11,909     3,620   15,529 

 MORENO, JIMMY  7   26,350     1,387   27,737  WILSON, TIM  22   10,832     3,900   14,732 

 CALVO, JOSE  8   22,678     2,004   24,682  CHAIREZ-VALLADARES, E 23   11,218     2,480   13,698 

 RICHTER, JAMES A  9     7,812   14,359   22,171  GARCIA, MONICA 24     8,661     4,311   12,972 

 COBOS, LUIS ROBERTO  10   16,197     5,305   21,502  CHAVEZ, MARINA  25     7,903     4,912   12,815 

 FERNANDEZ, MARIA 11   17,173     4,245   21,418  PROCTOR, WALTER J  26     8,561     3,999   12,560 

 HERRERA, ANA M  12   12,846     7,808   20,654  KING, JEFFREY W  27   11,505        669   12,174 

 RAND, ALVA LOUISE  13   18,038     1,445   19,483  OSORIO, MANUEL 28     9,968     2,160   12,128 

 GOMEZ, G OLINKA  14   15,845     2,978   18,823  GARCIA, MARTIN  29   10,302     1,728   12,030 

 CASTRO, ELVA JUDITH  15   10,156     8,316   18,472  HERNANDEZ, MARIA 30   12,018       (87)   11,931 

        * 40,000 Points And Over Awarded On Policies Issued From December 1, 2017 to November 30, 2018 With 70%  
            Persistency Wins Trip. There are other requirements and limitations.  See contest rules for details. 

Top Agencies:  Juan Garza - 685,161 points; Joe Lopez –121,925; Blanca Orozco – 84,189 

Top FHs:   Ric Brown Family FH - 240,076; Memorial FH –145,906; Legacy FH –142,404 


